
C h a l l e n g e   P a r k   X t r e m e

H U M P H R E Y S     I N K

Developing the name and image for an extreme sports park slanted at the youth market became the challenge.  

This “techno-grung” look, as we called it, was taken visually into ever aspect of the park’s design.  Synergistic 

impressions were seen throughout the Chicago area in magazines, newspapers, billboards, radio and television.  
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